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Can't get me out of my shea

an’s last bastion, the
humble shed, has been
taken over by women
looking for a bali-hole,

MNew research shows that
40 per cent of Women now use

sheds 1o house entertmnment dens,

mieditation rooms, oflices and
Ccven miniature spas.

One-and-a-half million sheds
and timber bulldings were sold
last vear, according 1o the report
by Standard Life Bank and The
Future Laboratory.

Analysts claim the report
indicates a move away rom
open=plan hiving towards “re-
compartmentalism’, Some say il
will not be long belore Viclonan
terms such as parlour, salon and

houdoir are once again in commian
usage in the home,

The repont found that space-
poor ‘Shedites” are using sheds as
a wiy of extending living space
without the need for planning
permission. The additions also
offer a sound investment, with
tumber buildings adding up 1o
five per cent o the value of
i property.

The research, based on a survey
of more than 1K householders
and property experts, also Tound
that one in three people believes a
home office adds value 1o a
house, Nearly 75 per cent of
Londoners and Midlanders said
they had second offices at home.

A gquaner of those surveved

want a spa or gym al home, while
one in ten believes a wine cellar
15 a selling point. Staying in s
deflimitely the mew “going out’
with 70 per cent of homeowners
admitting they catch up with
friends al home.

The report also found that
hathrooms have evolved into
‘wellness” rooms packed with
de-stressing aids such as mood
lighting and essential oils

But the dining room is dying
a death with the sitting room now
considered 1o be the focus of the
house. Only 1.2 per cent of those
surveyed thought a diming room
was important, while many
admitted their diming tables
served as makeshiflt desks.




